
«««««




	Responsibilities: RESPONSIBILITIES The Content Coordinator must be familiar with content marketing strategies and have a desire to create high-quality work.  An understanding of Business-to-Business writing is essential and experience with Content Management Systems such as WordPress is preferred. 

KEY ROLE/DUTIES • Research and create content for a wide range of communications including two in-house magazines and a newspaper, websites, newsletters, marketing collateral, press releases, company-wide communications, blogs, creative briefs, industry articles, success stories, etc.
• Edit and proofread all written communications
• Stay up to date on current content and advertising trends and strategies
• Work with the Ergon Communications team to produce quality assets and maintain brand standards


SOFT SKILLS

• Excellent written and verbal communication skills 
• Strong organizational and time management skills
• Exceptional attention to detail and attentive listening skills
• Ability to work under pressure and meet established goals, deadlines and objectives, and strong creative problem-solving skills 
• Self-motivated with ability to prioritize and manage multiple projects and deadlines simultaneously
• Ability to multi-task, prioritize, and work independently as well as in team environments, often under tight deadline situations with diverse personalities
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	Role Summary: 


ROLE SUMMARY As a critical member of the Corporate Communications team, the Content Coordinator is responsible for developing internal communications and marketing materials for the Ergon companies. The Content Coordinator must be able to seamlessly transition between long- and short-form content including social media, press releases, corporate emails, Intranet updates, creative advertising copy, web content, emails and many other forms of communication. “Journalistic-style” writing and interview skills are also a necessity, as the Content Coordinator must interview and collaborate with Subject Matter Experts to produce industry-relevant articles and advertorials.

KEY COMPETENCIES •  Experienced Writer
•  Synthesizer of Information
•  Creative Self-starter
•  Excellent Organizational Skills
•  Detail Oriented
•  Collaborative
•  Microsoft Office 

EDUCATION AND QUALIFICATIONS The ideal candidate will be able to see needs and initiate solutions. They will have a minimum three years’ experience writing content  for an agency, communications department, freelance clients or publications. A degree in English, communications, marketing or a related field is required. 

He or she must be a creative self-starter who works well under pressure both independently and with a team, is extremely detail-oriented and comfortable with strict deadlines.
	Who is: ABOUTERGON Family owned and operated for nearly seventy years, Ergon is a family of companies built to serve industries essential to global manufacturing and infrastructure.  
 
By delivering innovative products and service solutions for ever-changing needs, we have grown steadily and strategically to become a well-diversified organization, serving customers in more than 90 countries around the world.  
 Commitment to service is at the core of Ergon’s mission and values. A focus on hard work, reliable supply and quality products have contributed to the company’s steady growth over the years. Ergon Corporate provides centralized management and administrative services for the Ergon organization, along with certain investments and activities not directly associated with other business segments.  ergon.com   Ergon is an EEO/AAP employer.
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ERGON CONSTRUCTION GROUP
	Principles: PRINCIPLES Demonstrates principled behavior, organizational citizenship and the utmost integrity
	Processes: PROCESSES Focuses on solution generation and the drive required for business growth
	People: PEOPLE Exhibits the credibility and persuasion necessary to engage customers and internal partners
	Perspectives: PERSPECTIVES Approaches opportunities with a big picture strategy and a long-term vision


